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Management of social intelligence in the context
of developing citizen’s patriotism

Abstract. The study examines the possible influence of social intelligence on the development of such a civic sense as
patriotism. The full-scale aggression against Ukraine, which began on February 24, 2022, clearly demonstrated the relevance
of patriotic education of young people, which is reflected not only in the performance of military duty, but also in active
volunteering and support for the national idea in the media space, that is, the development of information security of the
state. The purpose of the study is to identify the influence of social intelligence on feelings of patriotism. The study was
conducted among students of colleges and universities in Poltava. To determine the level of social intelligence of young
people, the TROMSQ rapid test developed by Norwegian researchers was used. Using this method, it was possible to obtain
the necessary data for conducting a correlation analysis of social intelligence with a sense of patriotism. The experiment
revealed a significant influence on patriotism of such components of social intelligence as social information processing,
social skills, and social awareness. The development of a certain value system among young people under the influence of
social intelligence, which increases the sense of patriotism, is one of the main possible explanations for such results. The
development of social competence among students contributes to strengthening the economic, political and social security
of the state. Further study of practical mechanisms for developing the social intelligence of young people would certainly
strengthen the state in the face of potential future challenges and contribute to ensuring stable economic development
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INTRODUCTION

The beginning of 2022 demonstrated the importance of
the responsibility of Ukrainian citizens and their patriot-
ism for ensuring the economic and social security of the
state, preserving its territorial integrity and developing na-
tional consciousness. Russia’s full-scale military aggression
against Ukraine clearly emphasised the need for patriotic
education of young people, which is reflected not only in
the performance of military duty, but also in active vol-
unteer activities and support for the national idea in the
media space, which leads to the strengthening of informa-
tion security of the state. In addition, the patriotic attitude
of the people has a positive impact on the economic and
personnel security of the state, since Ukrainians prefer the
Ukrainian manufacturer, and pay attention to local em-
ployers. According to the authors of this study, the fostering
of patriotism among students is a prerequisite for the de-
velopment of a stable national economy. Therefore, special
attention should be paid to the ideological and cognitive
components of a person’s mental activity, which contribute
to more effective socialisation.

From these positions, it is relevant to identify those
components of the psyche that motivate a person to ful-
fil their duty to the country, in order to identify them and
develop proposals for further formation, management, and
strengthening. At the beginning of the study, it was sug-
gested that one of these factors may be developed social
intelligence, which helps a person to better integrate into
society, form an adequate worldview, and be aware of the
most important rules and norms of behaviour.

Preliminary research by I.K. Liadskyi (2022) con-
cerned the study of the influence of social intelligence on
the development of soft skills. It demonstrated the presence
of a statistically significant direct moderate relationship
between the development of social awareness of a person
and their motivation for self-development. From these
positions, the correlation between social intelligence and
patriotism of a citizen seems objectively likely, since this
trait is a kind of quintessence of human socialisation. The
premise of this assumption was the systematic observa-
tion of the behaviour of people who are distinguished by a
well-developed social intelligence and demonstrate respect
and responsibility to their own people.

The complexity of the study lies in the fact that the is-
sue of social intelligence is mainly considered in psychology,
to a lesser extent in pedagogy, and is almost not raised in
the field of management, although it is most relevant for
managing people. This situation is caused by the lack of a
clear and structured model of social intelligence, so each
researcher adapts it to their own concept that is convenient
for them personally (Bonesso, 2019). There are at least ten
approaches to defining the essence of social intelligence:
behavioural, cognitive, cognitive and verbal, communica-
tive, communicative and personal, operational, structural
and dynamic, cognitive and behavioural, systemic, psycho-
metric, professionally oriented, etc. (Lyubochkina, 2017).
The authors of the study took as a basis the psychometric

cognitive and behavioural aspect of social intelligence,
which can be involved in managerial decisions.

The main tasks and purpose of the study are related to
identifying the influence of social intelligence and a sense
of patriotism among young people. Establishing a link be-
tween them would help better understand the mechanisms
of forming respect for their people and the country, and
will provide an additional tool for strengthening Ukraine’s
economic and social security.

LITERATURE REVIEW

One of the first to study social intelligence was the Amer-
ican psychologist Edward Lee Thorndike, who in 1920
defined this phenomenon as the ability to “succeed in in-
terpersonal relationships, to lead others” (Develi, 2022).
Since his study was published in the non-scientific journal
“Harper’s Journal” there is reason to believe that the dis-
coverer of social intelligence was another scientist, Harry
Barnes, who used this term in 1926 in his monograph “His-
tory and social intelligence” (Mateyuk, 2021). In general,
the beginning of the 20" century is characterised by a rapid
increase in the interest of the global scientific community
in the cognitive and behavioural characteristics of a person,
from the standpoint of educating a harmoniously devel-
oped personality as an effective employee and a conscious
citizen (Hoseini, 2020).

Since then, in addition to theoretical generalisation,
researchers have tried to develop a qualitative system for
testing this component of human mental abilities. For
example, the tests of J. Washington (GWIST), J. Guilford
and M. O’Sullivan (Four Factor Test of Social Intelligence),
and others have been created and are actively used (Gupta,
2021). But all of them have several common drawbacks,
namely, they are labour-intensive, difficult to apply, and
have a low level of correlation. Researchers continue to
search for more effective and universal ways to assess the
level of social intelligence, one of which was the TROMS@
test. It was developed by Norwegian scientists D. Silvera,
M. Martinussen & T. Dahl, who, in turn, relied on the
studies by O. John & K. Kosmitsky (Silvera, 2001). These
authors identified three basic components of social intel-
ligence: Social information processing, Social skills, and So-
cial awareness. The developers of the test started with 103
statements, the number of which in the final version was
reduced to 21, which, according to scientists, most mean-
ingfully reveal the level of development of human social
intelligence, while not overloading both the process of pro-
viding answers and their analysis.

Another component of the study is a sense of patriot-
ism and its possible dependence or relationship with so-
cial intelligence. This is important in several ways. First,
patriotic citizens increase the security of the state. Patriot-
ism is an integrating basis for the revival of the spiritual
values of society, it is a stabilising factor of national and
civil harmony in independent Ukraine (Polulyashchenko,
2020). Patriotic people tend to invest their own money in
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solving current social problems (Richey, 2022). An exam-
ple of the current situation is the so-called donation for the
needs of the Armed Forces of Ukraine. Secondly, a person
who is distinguished by respect for their own state is poten-
tially inclined to loyalty to the national producer (Osaula,
2022). This is extremely necessary from the standpoint of
strengthening the competitiveness of domestic enterprises.
One of the studies showed the motivation of patriotic youth
to get an education, find employment, and plan their profes-
sional career in Ukraine. In addition, M. Rupar et al. (2021)
demonstrated the tendency of patriotic citizens to respect
and comply with social norms and rules. In other words, they
show increased awareness of various issues related to the im-
plementation of recommendations and instructions on the
part of the authorities. In particular, a positive correlation
was established between constructive patriotism and social re-
sponsibility of citizens in relation to preventive measures that
restrained the spread of the COVID-19 pandemic. But there is
a downside to this. According to the study by O.V. Starynska
(2021), extended quarantine restrictions reduce the level of
social intelligence in young people. Therefore, higher edu-
cation institutions should pay special attention to maintain-
ing social competence among students during such periods,
considering its impact on active citizenship.

The social and economic security of the country, in
particular, business and the public sector, directly depends
on the level of patriotism of citizens. In addition, people
with advanced social intelligence show a desire to improve
the world around them (Freeman, 2020). Identifying any
ways to strengthen it is an extremely urgent task for modern
Ukraine, as it will contribute to increasing the social, indus-
trial, and creative activity of citizens (Shevchenko, 2019).

MATERIALS AND METHODS

The survey was conducted on two independent samples of
respondents. The first group - students of Poltava colleges
(179 people), namely, a Separated Structural Unit “Agrar-
ian-Economic Professional College Poltava State Agrarian
University”, SSU “Professional College of Management,
Economics and Law of Poltava State Agrarian University”,
and Poltava Polytechnic Professional College, a Separated
Structural Unit of National Technical University “Kharkiv
Polytechnic Institute” (hereinafter — colleges). The second
group included students from Poltava higher education in-
stitutions (104 people), namely Poltava State Agrarian Uni-
versity (PSAU), Poltava University of Economics and Trade
(PUET), and Poltava V.G. Korolenko National Pedagogical
University (PNPU).

The study used the standard model of the TROMSQ
test, which consists of 21 questions distributed among the
three basic components of social intelligence. The developers
of this test are D. Silvera, M. Martinussen & T. Dahl (2001)
indicate acceptable internal reliability of the indicators So-
cial information processing = 0.81, Social skills = 0.86, and
Social awareness = 0.79 according to Cronbach’s coefficient
alpha. There is also an approximately uniform distribution
of them when determining the level of social intelligence,

which does not require the introduction of additional coef-
ficients. In order not to burden respondents with the same
type of questions, they were presented randomly, and not
sequentially for each block.

10 points of the TROMS@ questionnaire are formu-
lated in a positive context, and 11 in a negative context,
which requires their coding. This was implemented inten-
tionally by the test developers to reduce the likelihood of
bias in responses. The score on the scale involved summing
up the points for each factor and dividing the sum by the
number of items to get the score. A high score from the re-
spondent indicates the ability to correctly assess social situ-
ations and phenomena, the presence of developed commu-
nication skills. Each response was rated by the respondent
on a scale from 1 to 7, where the first mark corresponds to
the statement “Not about me at all’, and the seventh mark
corresponds to the statement “Completely about me”.

Block 1. Processing of social information

1. “I can predict other people’s behaviour”

3. “T know how other people will feel after my actions.”

6. “T understand other people’s feelings.”

9. “I understand other people’s desires.”

14. “T can often understand what others want without even
asking them.”

17. “I can predict how others will react to my behaviour”
19. “T can often understand what others really mean by
their facial expressions and body language”

Block 2. Social skills

4. “T often feel insecure when surrounded by new people I
don’t know”

7. “T adapt easily to different social situations.”

10. “T quickly navigate new situations and meet new people”
12. “T find it difficult to build relationships with other people”
15. “It takes me a long time to understand other people well”
18. “I'm good at choosing the right words when talking to
new people”

20. “It’'s hard for me to find an interesting topic to talk about”

Block 3. Social awareness

2. “T often feel like I find it hard to understand other peo-

ple’s choices”

5. “People often surprise me with their actions”

8. “Other people are angry with me, but I'm not sure why”

11. “People often get angry or annoyed when I say what I

think.”

13. “I find people unpredictable”

16. “I often insult others without realising it.”

21. “Tam often surprised by the reaction of others to what I do”
According to a similar assessment system, questions

were added that concerned students’ awareness of their

own patriotism, understanding its importance in their

personal and professional lives:

22. “How often do you participate in volunteer activities

(in particular, aimed at the needs of the Armed Forces of

Ukraine)?”

Economics, Entrepreneurship, Management, Vol. 9, No. 2



1. Liadskyi et al.

23. “Do you transfer funds for the needs of the Armed
Forces of Ukraine?”

24. “Do you support the Armed Forces of Ukraine in oth-
er effective ways (reposts of patriotic publications, calls for
help to the military, etc.)?”

The survey was conducted online using a question-
naire created in a Google form. The results were processed
using the Microsoft Excel software suite. To establish the
relationship between the two variables, Spearman’s rank
correlation coefficient was used, according to the recom-
mendations of V.E Bosniuk (2020), where X (independent
variable) is social intelligence and its components, and Y
(dependent variable) is patriotism. Correlation indicators
were interpreted in accordance with the recommendations
of U. Turan (2020) on the Cheddock scale, which can be
used to determine the strength of the relationship between
two variables: 0.1-0.3 — weak; 0.3-0.5 — noticeable; 0.5-0.7 —
moderate; 0.7-0.9 - high; 0.9-1.0 - very high.

RESULTS AND DISCUSSION

The study revealed a statistically significant noticeable pos-
itive relationship between social intelligence and the level
of patriotic attitude of students, and their positive attitude
to volunteer activities and support for the national idea in
the media space, which affects the development of infor-
mation security in Ukraine. These results are consistent
with the findings of other studies that have tested the rela-
tionship between social intelligence and developed empa-
thy and the desire to do volunteer work. For example, the
study by L. Onufriieva et al. (2020) suggests that the level
of development of social intelligence determines such per-
sonal qualities as social sensitivity, social perception, social
thinking, empathy, and reflection. It is established that so-
cial intelligence is a component of the communicative and
reflexive component of students’ psychological readiness
for volunteer activities.

The close relationship between social intelligence and
empathy was also revealed by A. Rahim (2018). Patriotism
does not arise by itself - it is fostered by the family, society,
and then the personal consciousness of a person. This pro-
cess takes place at different levels: from the general, state
to personal, internal, and is closely related to the ability to
empathise. Patriotism is a complex social feeling, and it is not
always unambiguous. However, a country, especially in times
of armed aggression, cannot survive unless a critical mass
of people experiences this feeling. The development of pat-
riotism has always been the main task for any country. The
proven connection between social intelligence, self-control,
and gratitude, as shown in the study by L. Gulliford (2019),
opens up another aspect of possible influence on patriotism,
namely, gratitude to one’s own people and country.

An interesting aspect of this problem is the adaptive
nature of social intelligence, which contributes to the har-
monious integration of a person into society. According to
the survey results shown in Tables 1 and 2, students de-
velop the right social attitudes much earlier than they start
active civic life. A positive link was found between social
intelligence and a sense of patriotism among young people,
signalling the possible influence of the first indicator on the
second. In particular, among students of PSAU, PUET, and
PNPU, high statistical reliability (p<0.001***) was revealed
between the relationship of all the studied components of
social intelligence (Social information processing, Social
skills, Social awareness) with patriotism. It can be assumed
that there is a positive tendency to link these concepts,
which is associated with the empathic component of social
intelligence, which affects the empathy of young people, the
ability to feel the emotions of people who find themselves
in difficult life circumstances, in particular, internally dis-
placed persons and soldiers, who experience a lot of incon-
venience due to poor equipment and lack of high-quality
resources and facilities.

Table 1. Results of the analysis of the influence of social intelligence on patriotism among university students
(PSAU, PUET, PNPU)

TROMSO test criterion/Level of Social information

processing

patriotism

Social skills

General level of social

S OO intelligence development

Spearman’s correlation coefficient

(Bosniuk, 2020) 0.319

0.357 0.352 0.414

Cheddock scale relationship

strength (Turan, 2020) noticeable, positive

noticeable, positive

noticeable, positive noticeable, positive

Statistical significance of the

%%
attribute dependence p <0.001

p < 0.001%*

p < 0.001%* p < 0.001%*

Note: p<0.05 - low statistical reliability; p<0.01 - average statistical reliability; p<0.001 - high statistical reliability

Source: developed by the authors based on their own research

Among college students, there is also a positive rela-
tionship between social intelligence and patriotism, al-
though it is characterised by weakness and low statistical
reliability (p<0.05*), but in general, does not contradict
the results obtained from an independent sample of stu-
dents of PSAU, PUET, PNPU. The slightly lower correlation
rate among college respondents can be explained by their

younger age and correspondingly lower financial capacity
to provide monetary assistance to the army and internally
displaced persons. With an almost equal subjective assess-
ment of their own patriotism, they simply have less oppor-
tunities for its implementation through donations.

A comparison of the average indicators of social intelli-
gence of college and university students, in general, showed
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that they are approximately at the same level — 28% higher
than the average. This result is consistent with the re-
search by Y.I. Bhat (2016), which showed that high levels

of social intelligence among young people are associated
with positive habits, responsibility, and academic per-
formance.

Table 2. Results of the analysis of the influence of social intelligence on patriotism among college students

Social
information
processing

TROMSO test criterion/Level of
patriotism

General level of
social intelligence
development

Social skills

Social awareness

Spearman’s correlation coefficient

(Bosniuk, 2020) 0.159

0.258 0.129 0.188

Cheddock scale relationship strength

(Turan, 2020) weak, positive

weak, positive weak, positive weak, positive

Statistical significance of the attribute

X%
dependence p<0.05

p <0.05* p <0.05* p <0.05*

Note: p<0.05 - low statistical reliability; p<0.01 — average statistical reliability; p<0.001 - high statistical reliability
Source: developed by the authors based on their own research

Next, the study determines what factors influence a
person’s sense of patriotism, including their desire to help
the Armed Forces of Ukraine, participate in volunteer ac-
tivities, and support Ukraine in the information space, in
particular, in social networks, instant messengers, chats,
and forums. According to the authors of the study, the main
derivatives of a well-developed social intelligence of a per-
son are the following socially useful manifestations that are
in good agreement with empathy, social sensitivity, social
perception, and social thinking.

1. Awareness of oneself as part of one’s own people, state,
and society. It can be assumed that the main basis for the
development of patriotism among people with developed
social intelligence is a sense of unity with their nation and a
desire to join the common cause. According to J. Freeman
(2020), such people generally strive to make the world a
better place, and this is especially true for their own coun-
try. Testing of a sample of students of PSAU, PUET, PNPU
and Poltava colleges clearly demonstrated the influence of
such a type of soft skills as social intelligence on the de-
velopment of an active social position and pro-Ukrainian
views that ensure economic and social security of the state.
Even with the limited financial resources of students, they
still strive to support the Armed Forces of Ukraine, help in-
ternally displaced persons, and actively participate in other
areas of volunteer work.

2. Sense of gratitude to the Armed Forces of Ukraine for
their own well-being and peace of mind. This aspect of so-
cial intelligence has been investigated by L. Gulliford (2019).
It is associated with a person's ability to be grateful and main-
tain self-control in stressful situations. Due to this trait, stu-
dents, and later graduates and adults, are able to appreciate
good deeds from the bottom of their hearts, among which
the very first can be considered the defence and protection
of Ukraine from enemies. This creates a positive moral and
ethical atmosphere in society, spreading patriotic enthusi-
asm among the general population.

3. Understanding that the safety of one’s own relatives,
friends, acquaintances, and oneself depends on the sup-
port of the military. The realisation that without heroic pro-
tection from Ukrainian soldiers it is impossible to survive in
this war is also an important consequence of developed social
intelligence. However, due to the poor economic condition of
the state and the scale of military aggression, the Armed Forc-
es of Ukraine also need support from the population. Every
time students provide a donation or take part in volunteering,
they do it to a certain extent for themselves and their relatives,
as they strengthen the country’s defence capability. That is,
in this context, patriotism can be regarded not only as an
altruistic manifestation but also as a fully conscious step to
ensure their own well-being and the safety of their relatives
and friends.

4. Desire to contribute to the victory of Ukraine, providing
all possible assistance for this. An important component
that forms a person’s personality is empathy. It is empathy
that helps feel the other person’s emotions, and the desire
to help and somehow improve the world around. The close
relationship between social intelligence and empathy is con-
firmed by Onufriieva (2020) & Rahim (2018), and by the re-
sults of testing among students of PSAU, PUET, PNPU, and
Poltava colleges. Based on this, it can be concluded that this
soft skill determines a sense of unity with a certain commu-
nity and the desire to perform actions that in the future will
have positive consequences for the common cause, first of
all - the protection of Ukraine, the support of its territorial
integrity and sovereignty.

5. Desire to be useful to own people. Continuing the theme
of developing empathy, this aspect of patriotism can be
extrapolated to the format of smaller associations, for ex-
ample, firms, companies, organisations. Research by V.O.
Osaul (2022) showed that patriotic people tend to support
national producers and employers. Thus, social intelli-
gence, through the call of pro-Ukrainian patriotic senti-
ments, can positively influence the construction of effective
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management activities of local businesses, providing them
with loyal employees who strive to make every effort to im-
prove the company in which they work. It can be assumed
that a person who strives to be useful to society, to a certain
extent, will show such a predisposition in relation to col-
leagues, management, or like-minded people.

6. Belief in the historical right of Ukrainians to their own
land, language, and authenticity. Social intelligence, in
addition to the cognitive function, embodies a power-
ful ideological component (Liadskyi, 2022), which allows
a person to navigate in the socio-cultural plane, forming
pro-Ukrainian axiological determinants, in particular,
during the actualisation of historical paradigms. A nation
without its own history always runs the risk of being as-
similated by neighbouring countries. Thus, the policy of
imposing a sense of inferiority on Ukrainians, which was
actively implemented by Tsarist Russia and then the USSR,
largely predetermined the beginning of hostilities on Feb-
ruary 24, 2022. But these events contributed to the rise of
national consciousness, deepening the interest of Ukrain-
ians in their own glorious history. People with developed
social intelligence, and consequently patriotism, try to bet-
ter understand their own national and historical identity,
find reasons to be proud of their people.

7. Motivation to join volunteer activities or spread socially
significant information through all available communica-
tion channels, primarily through social networks and mes-
sengers. Powerful information support of the Armed Forces
of Ukraine from the Internet is an important tool for so-
cial advertising, as a means of fostering patriotism among
the youth of Ukraine (Osaula, 2022). Due to the fact that
patriotic people promote and disseminate useful informa-
tion for the implementation of state policy, they also help
others to place the right accents and understand the most
acceptable manner of behaviour. Thus, the dissemination
of objective and truthful information is not linear, but av-
alanche-like, which contributes to increasing the effective-
ness of the struggle on the information front.

8. Respect for the identity and heroic history of the Ukrainian
people. The ideological component of social intelligence
motivates a person to learn about the traditions of their na-
tion, to study and critically comprehend the main historical
narratives, as a set of related real or mythologised events,
facts or assumptions that form the attitude of society to
certain socio-cultural processes and political phenomena.
A well-developed social intelligence performs an extremely
important representative function in rethinking and inter-
preting historical narratives. Patriotic attitude determines
respect for socio-cultural manifestations reflected in the
mentality of own people (Richey, 2022).

9. Idea of being able to influence a situation, rather than
just being a passive observer. People with less developed so-
cial intelligence are characterised by a tendency to passively

perceive circumstances (Hoseini, 2020). But when this type
of soft skills is pronounced, then a person tries to be an active
participant in major events. This assumption is confirmed
by the results of testing students of PSAU, PUET, PNPU,
and Poltava colleges. Those of them who demonstrated an
average or high level of social intelligence, as a rule, in their
responses indicated a significant interest in volunteering and
supporting information security in Ukraine. Respondents
who did not demonstrate significant social competencies
and skills did not show a sufficient level of public awareness,
which should undoubtedly be considered when building the
educational process in pre-primary and higher educational
institutions.

10. Desire to unite with like-minded people, effectively so-
cialise and fill own actions with socially useful meaning.
A person is a part of society, so the effectiveness of their
involvement in public life depends on both the personal
effectiveness of each citizen and the stability of the state in
the face of external and internal challenges. Social intelli-
gence, which positively affects the development of patriot-
ism, encourages a person to establish relations in the team
and their own community. The studies (Rupar, 2021) have
shown that a sense of patriotism can be extrapolated to re-
spect for social norms and rules, which is undoubtedly an
important component of socialisation.

These motivations are in excellent agreement with the
studied components of social intelligence (Goswami, 2019),
in particular: Social information processing — rapid percep-
tion and understanding of the main trends of society; Social
skills — the ability to find up-to-date information and cor-
rectly interpret it; Social awareness — self-identification as a
representative of one’s own people and awareness of the need
to support those who defend the integrity of the country.

Despite different approaches to the components of so-
cial intelligence, it can be noted that Social information pro-
cessing, Social skills and Social awareness have proven to be
well established in the survey among students, which has
been shown by the developers of the TROMS® method,
D. Silvera, M. Martinussen & T. Dahl (2001) and further
research by M. Goswami (2019) & I. Liadskyi (2022).
These three components are completely understandable for
young people and do not require additional explanations.
They describe a person’s subjective attitude to the level of
development of their social intelligence. Given the range of
possible answers, namely from 1 to 7 points, and the fact
that all possible options are present in the completed tests,
it can be stated that the respondents answered honestly. The
objectivity of testing is also conditioned by its anonymity.
The importance of this survey was clearly conveyed to the
students, as it is aimed at strengthening the economic, so-
cial, and political security of the state. Their answers be-
came the basis for improving the curriculum in institutions
of professional pre-primary and higher education. For the
most part, soft skills studied at Ukrainian universities are
related to a student’s personal effectiveness, in particular,
time management or leadership, but they are not at all
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aimed at consolidating the efforts of an entire nation, which
takes place during periods of social and economic upheaval.
The confirmation of the positive relationship between so-
cial intelligence as a kind of soft skill and patriotism or
propensity to volunteer, as demonstrated by the sample of
students of PSAU, PUET, PNPU, and Poltava colleges, pro-
vides a new look at the aspect of becoming a citizen in a
completely different way.

From these positions, research aimed at establishing
the connection of social intelligence with other useful qual-
ities of a citizen for society, including rejection of corrup-
tion, charity work, active public position, political aware-
ness, etc., looks promising. The authors are confident that
further study of social intelligence would allow developing
effective recommendations for building and managing the
educational process of colleges and universities to improve
soft skills useful for the state among applicants for higher
education. In particular, this will benefit not only the state
but also every citizen. The fact is that social consciousness
and motivation of a person to perform socially significant
activities have a noticeable positive effect in terms of achiev-
ing success. The issue of more effective peer socialisation
of students who are actively engaged in volunteer activities
is in good agreement with the study by Boru Nece (2017).
The results of a survey among Turkish students participat-
ing in the volunteer movement demonstrate higher self-es-
teem, more responsible attitude to school and education,
high civic engagement, developed social skills, and better
academic performance. Thus, if the developed social intel-
ligence really encourages young people to patriotism, social
responsibility, and involvement in volunteering, then this
means that it contributes to achieving success in training,
building friendly relationships and further employment. In
addition, according to the data obtained by T. Filges (2020),
volunteering helps reduce depression, which is extremely
important in the stressful conditions of war. The fact is that
by contributing to the future victory of their people in any
way (volunteering, donating, protecting their state in so-
cial networks, etc.), a person ceases to feel like a hostage
to the situation, feeling the opportunity to somehow in-
fluence it. Thus, university students with a well-developed
social intelligence, and consequently a sense of patriotism,
get a real positive effect on their mental health, unlike those
who perceive the events taking place in the country and
the world passively and without initiative. In particular, it
has a beneficial effect on their stress tolerance and ability to
overcome obstacles.

In this regard, a promising area for further research
is to determine the pedagogical conditions for the devel-
opment of social intelligence, the fostering of patriotism
and a stable civic position, the development of social com-
petence of students during their studies in institutions of
professional pre-higher and higher education. The authors
emphasise the need for cooperation between colleges and
universities with territorial recruitment and social support
centres that can provide training for young people to defend
Ukraine. Well-developed organisational and methodological

support of this process would allow implementing practical
mechanisms for the development of social competence of
students, which would definitely strengthen Ukraine in the
face of potential future challenges and help in ensuring stable
economic development, strengthening Ukrainian business
and deepening the national identity of Ukrainians, in order
to develop a powerful and self-sufficient nation. It is also
necessary to pay attention to the preparation and conduct of
a series of master classes, workshops, and trainings for teach-
ers who will work towards developing the social competence
of students during their studies in institutions of professional
pre-higher and higher education.

CONCLUSIONS

The study of the correlation between social intelligence and
patriotism has demonstrated a significant trend towards a
noticeable positive relationship between the development
of Social information processing, Social skills, Social aware-
ness and the desire and motivation of young people to sup-
port their own people, the state, and the armed forces. This
result is in good agreement with the scientific assumption
that became the basis of the study that educating students
of social competence helps strengthen the economic, polit-
ical, and social security of the state. The results obtained are
explained, in particular, by a person’s awareness of themself
as a part of society, which imposes not only advantages but
clear responsibilities towards its people. In addition, the
active social position and assistance of the Armed Forces
of Ukraine give students a certain opportunity to influence
the course of events and to feel their importance and signif-
icance in the national context.

Developed social intelligence reliably correlates with
patriotism and civic position, determining the style of hu-
man behaviour during periods of social, economic, and po-
litical disasters, the quintessence of which can be considered
war. The purpose of the study was to identify the influence
of social intelligence and a sense of patriotism among young
people. Establishing a link between them opens up effective
mechanisms for fostering respect for their people and the
country, and in the future provides an additional tool for
strengthening the economic and social security of Ukraine.

As a suggestion, the authors note the need for fur-
ther research in this line with the development of specific
recommendations for managing the social intelligence of
students, employees of national enterprises, and Ukrainian
society. The fact of the relationship between social intelli-
gence and patriotism in young people indicates the need
to consider this type of soft skills in the preparation of rec-
ommendations for building the educational process on the
national level with the need to introduce the appropriate
discipline in the educational and professional curricula of
colleges and universities.
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YnpaBniHHA couialbHUM iHTENNEKTOM B KOHTEKCTi BUXOBaHHSA
naTpioTnsMy rpoMagaHUHa

AHoTaUif. Y cTaTTi po3IIATaeTbC MOXK/IMBUIL BIUIMB COLIia/IBHOTO iHTeNeKTY Ha pOPMYBaHHA TAaKOTO I'POMAJIAHCHKOTO
IIOYYTTH, AK NarpioTnsm. IloBHOMacmTabHa arpecia npoTu YKpainu, Aka posnovanacs 24 mororo 2022 poky, HAO4YHO
IIPOAEMOHCTPYBaJIa aKTya/IbHICTh IaTPIOTMYHOrO BMXOBAaHHA MOJIOA, IO 3HAXOAUTD CBOE BiJoOpa>keHH: He JINIIe Y
BJMKOHAHHI BilICbKOBOTO 000B’A3KY, a I aKTMBHOMY BOJIOHTE€PCTBI Ta MifTPUMIIi HalliOHAIbHOI ifiel B MefianpocTopi,
T06TO popMyBaHHI iHPOpMaLiliHOI Oesnexu fepxkaBu. MeToo JOCIIIKeHH € BUAB/ICHHA BIUIVBY COLia/IbHOTO iHTEIeKTy
Ha IIOYYTTA naTpioTusmy. JlocmimKeHHA IPOBONIIOCA Cepefl CTYIeHTiB KoneKiB Ta yHiBepcuTeTiB IlonTaBu. Ina
BUABJICHHA PiBHA COLIIa/IBHOTO iHTEIEKTY MOJIOJIi BUKOPUCTOBYBaBCs ekcrpec-TecT TROMS®, po3pobiennit HOpBe3bKUMU
HBOCTigHVMKaMu. 3aBAsIKM IIilf METOAMIII BAA/IOCS OTPUMATY HeoOXifHI AaHi A/ IPOBEIeHHsT KOPEISIIITHOTO aHaIi3y
COIIia/IbHOTO iHTENIEKTY 3 MOYYTTAM MaTpioTU3My. EXciepuMeHT BMABMB JOCTOBIpHMII BIIMB Ha MaTPiOTMU3M TaKUX
CKJIQJIOBMX COLIia/IbHOTO iHTENIEKTY, K colliabHa 00po6Ka indopmanii, coriaibui HaBMYKY Ta colliaibHa 00i3HAHICTD.
DopMyBaHHA Y MOIOJ IiJi BIZIMBOM COI[ia/IbHOTO iHTE/IEKTY IME€BHOI CMCTEMM I[iHHOCTEN, AKa IOCUIIOE MMOYyTTA
MaTPiOTU3MY, € OfTHUM 3 OCHOBHMX MOXK/IMBUX ITOSICHEHD TaKMX pe3ynbTaTiB. POSBUTOK y CTY/IeHTCHKOI MOJIOfIi COLlia/TbHOL
KOMIIETEHTHOCTI CIIPUSIE 3MiIIHEHHIO eKOHOMIYHOI, TIO/MITHYHOI Ta coljianbHol Oe3nekn fepyxasu. Ilofanpliie BUBYEHHS
IIPaKTUYHVX MeXaHi3MiB PO3BUTKY COLIia/IbHOTO iHTE/IEKTY MO/IOZ1 6€3yMOBHO 3MIL[HUTD Jep>KaBy Hepell MOTeHIiTHIMY
Mali6yTHIMY BUK/IMKaMM Ta CIPUATAME 3a0e3IIe4eHHIO CTabiIbHOIO €KOHOMIYHOTO PO3BUTKY

Krno4oBi cfioBa: colia/ibHi KOMIIeTeH1lil; coljia/IbHa CBiOMICTh; COLia/IbHi HABMYKIL; KaJgpoBa 6e3rexa; M’ Ki HABUYKY;
coljia/ibHa aKTUBHICTh; EKOHOMIUHA Oe3meKa
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